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Important Notice to Customers
Westpac’s commitment to our customers includes keeping you up 
to date with changes to interest rates. The following rates apply to 
the Westpac products below.

Rates effective Monday, 23 May 2016 except as noted 
in ‘Things you should know’.

Business Finance

Long-Term Finance Products

Business Development Rate (base rate for Business Loans) 6.45% p.a.

Small Business Loan Rate 5.34% p.a.

Westpac Business/Agri Business One Loan Base Rate 3.40% p.a.

Business Equity Access Rate (base rate for Westpac Business 
Equity Access Loans) 5.57% p.a.

Short-Term Finance Products

Business Overdraft Rate (base rate for Business Overdraft and 
Westpac Invoice Finance <$2m) 7.27% p.a.

Small Business Overdraft Rate 6.54% p.a.

Invoice Finance 30-day Bank Bill Rate (Westpac Invoice Finance >$2m)‡ 3.21% p.a.

Invoice Finance 60-day Bank Bill Rate (Westpac Invoice Finance >$2m)‡ 3.36% p.a.

Invoice Finance 90-day Bank Bill Rate (Westpac Invoice Finance >$2m)‡ 3.42% p.a.

Reference Lending Rate (Corporate base rate) 6.76% p.a.

Mortgage Free Business Finance Rate (base rate for temporary 
Business Overdraft) 11.52% p.a.

Unarranged Lending Rate 16.16% p.a.

Products No Longer Available For Sale

Bank Bill Business Rate (not available for sale – 30-day interest period)+* 1.89% p.a.

Indicator Lending Rate (base rate for Business Overdraft)+ 8.42% p.a.

Business Equity Rate (base rate for Business Equity Line of Credit)+ 7.22% p.a.

Business Finance Rate (base rate for Business Development Loans)+ 6.45% p.a.

Business Builder Rate (not available for sale)+ 7.02% p.a.

Bank Bill Business Rate (available on the Bank Bill Business 
Loan/Westpac Agri Finance Loan – 30-day interest period)+^~‡# 3.30% p.a.

Bank Bill Business Rate (available on the Bank Bill Business 
Loan/Westpac Agri Finance Loan – 60-day interest period)+^~‡# 3.41% p.a.

Bank Bill Business Rate (available on the Bank Bill Business 
Loan/Westpac Agri Finance Loan – 90-day interest period)+^~‡# 3.45% p.a.

Bank Bill Rate (base rate for Commercial Bills – 30-day rate for bills 
from $500k – $1m)+^~‡ 3.30% p.a.

For enquiries call 132 142, 8am to 8pm, Monday–Friday AEST

Things you should know: All interest rates quoted are variable unless otherwise indicated. Fees and 
charges apply to the above lending products. Full details of terms and conditions are available on request.
These may be varied or new terms and conditions introduced, in the future. All loans are subject to the 
Bank’s normal lending criteria. Interest rates are subject to change and margins may apply. +Not available 
to new borrowers. ^These rates are subject to change on a daily basis. ~Different rates apply for different 
interest periods that are not 30 days, details are available on request. *Rate effective 5 May 2016. 
‡These interest rates are current as at 19 May 2016 for details of interest rates that apply on any other date 
please contact Westpac. © 2016 Westpac Banking Corporation ABN 33 007 457 141 AFSL and Australian 
credit licence 233714. 324994 WBCTOMB 0516 AUS 110Wx220D

Notice to Bank of Melbourne Customers
Eff ective 23rd of May 2016, the following 
standard variable interest rates will apply 
to the Bank of Melbourne account below:

Maxi Saver Account

On full balance 1.25% p.a.

Bonus rate 1.80% p.a.

SENSE Savings Account

On full balance 1.50% p.a.

Incentive Saver Account

On full balance 0.01% p.a.

Bonus rate 2.24% p.a.

DIY Super Saver Account

On full balance 1.25% p.a.

Investment Cash Account

On balances up to $99,999.99 0.25% p.a.

From $100,000 up to $499,999.99 0.35% p.a.

$500,000 and over 0.70% p.a.

Retirement Access Plus

On balances up to $1,999.99 0.25% p.a.

From $2,000 up to $40,999.99 1.50% p.a.

$41,000 and over 2.50% p.a.

DIY Super Direct Saver

On full balance 0.50% p.a.

Direct Saver

On full balance 0.50% p.a.

The Detail: Fees and charges are payable. Terms and 
conditions apply, full details of which are available on request 
at any Bank of Melbourne branch or by calling 13 22 66.

© 2016 Bank of Melbourne – A Division of Westpac Banking Corporation 
ABN 33 007 457 141 AFSL and Australian credit licence 233714. 
325681  WBCTOMB 0516 BOM AFR 140Dx72w

Things you should know: Fees and charges are payable. Terms and 
conditions apply, full details of which are available on request at any 
St.George branch or by calling 13 33 30.
St.George Bank – A Division of Westpac Banking Corporation 
ABN 33 007 457 141 AFSL and Australian credit licence 233714.
 325681 WBCTOMB 0516 STG AFR 72W130D

Notice to St.George Bank Customers

Effective 23rd of May 2016, the following 
standard variable interest rates will apply to the 
St.George Bank account below:

Maxi Saver Account
On full balance 1.25% p.a.
Bonus rate 1.80% p.a.
SENSE Savings Account
On full balance 1.50% p.a.
Incentive Saver Account
On full balance 0.01% p.a.
Bonus rate 2.24% p.a.
DIY Super Saver Account
On full balance 1.25% p.a.
Investment Cash Account
On balances up to $99,999.99 0.25% p.a.
From $100,000 up to $499,999.99 0.35% p.a.
$500,000 and over 0.70% p.a.
Retirement Access Plus
On balances up to $1,999.99 0.25% p.a.
From $2,000 up to $40,999.99 1.50% p.a.
$41,000 and over 2.50% p.a.
DIY Super Direct Saver
On full balance 0.50% p.a.
Direct Saver
On full balance 0.50% p.a.
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DomaCom, Lloyds in
frame for Kidman sale
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Matthew Cranston

Indicative bids for the new S. Kidman & Co sale are due on May 26.

The highly politicised sale process
for Australia’s largest landholder, S.
Kidman & Co, has been officially
reopened and crowdfunder
DomaCom has joined forces with
Lloyds Business Brokers to launch a
$370 million bid.

DomaCom and Lloyds have
entered talks with Ernst & Young,
which is handling the sale process
for the Kidman shareholders, and
has been given access to the sale
documents.

Their plan is to buy S. Kidman &
Co in a matching bid to the failed bid
from Chinese-backed consortium
Dakang Australia – which was
rebuffed by Treasurer Scott Mor-
rison last month – and then separ-
ate the purchase of the land and the
operating business.

DomaCom chief executive
Arthur Naoumidis said the fresh
offer from DomaCom and Lloyds
would see the land valued at $210
million and the operating busi-
nesses at $160 million.

‘‘At a price of $210 million, it
would give investors a gross rental
yield of 3.9 per cent in addition to
capital growth, low volatility and
the opportunity to keep an Austra-
lian agricultural icon in local
hands,’’ Mr Naoumidis said.

Last month, Mr Morrison said he
had reached a ‘‘preliminary finding’’
that the national interest required
him to withhold approval of the bid
by Dakang Australia for the pastoral
business, which spreads across 11
million hectares.

Lloyds’ Victoria director Chris
Butchers said he would draw on a
data base of private investors to
fund his side of the bid that would
buy the shares in the operating busi-
ness and lease the land from
DomaCom.

‘‘On the business side we expect
to see significant interest from
equity funds and professional
investors keen to capitalise on the
growing worldwide demand for
Australian beef,’’ Mr Butchers said.

EY’s Don Manifold, who is hand-
ling the sale process, confirmed the
move.

‘‘We are back to square one – we
are looking at all options,’’ Mr Mani-
fold said.

‘‘With this round three we will be
months away from any result,’’ he
added.

He welcomed new bids.
Mr Naoumidis said being granted

access to EY’s sale process was an
important development because it
meant he could now engage with

potential investors ‘‘armed with all
the facts and figures about Kidman
and its operating businesses’’.

The property crowdfunding
group had hoped to buy S. Kidman
& Co, and list as a public company.

However, in February, when the
Kidman deal was tied up with
Dakang, DomaCom said it would
use its pledged funds to buy other
farms across Australia.

Other groups looking to buy S.
Kidman & Co did the same. Rifa
Salutary, the Australian arm of
China’s Zhejiang Rifa Holding
Group, which looked at S. Kidman
& Co, purchased close to $60 mil-
lion worth of farms in NSW.

Indicative bids for the new S. Kid-
man & Co sale are due on May 26.

Death of the ‘Death Spiral’
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Ben Potter

The so-called ‘‘Death Spiral’’ that was sup-
posed to sweep electricity networks onto the
scrapheap as households and business gen-
erated their own power from solar panels
and mini-windfarms has itself succumbed
to the forces of mortality.

‘‘I haven’t heard anyone talk about the
death spiral in 18 months,’’ said Ann Burns,
consulting firm Accenture’s managing dir-
ector resources for Australia and New Zeal-
and at the Energy Markets 2016 conference
on Friday.

The concept of the ‘‘death spiral’’ for elec-
tricity networks became popular a few years
ago as the rise of solar rooftop homes, wind
power and the collapse of manufacturing
began to erode demand for electricity from
the centralised grid and the large coal and
gas-fired power stations that traditionally
underpinned it.

But speakers at Energy Networks 2016
agreed the idea of the ‘‘death spiral’’ had
died a natural death.

The limitations of so-called distributed
power generated from solar panels and
wind farms had gradually convinced both
incumbent networks and the insurgent dis-
tributed energy companies they would still
need each other if they were to meet the
desire of consumers for low carbon, afford-
able and reliable energy, they said.

Ms Burns said the various parts of the

energy industry – generators, networks,
retailers – would have to work together and
compete ‘‘to get things done’’ as the electri-
city industry continued its transformation.

‘‘This isn’t a transition. This is a point of
inflection for all of us,’’ she told a panel on
The Unlocked Grid.

The evolution has seen the centralised
electricity grid morph into a decentralised
energy network with power generation dis-
tributed among millions of homes and busi-
ness premises, increasingly backed by
batteries to allow solar energy to be stored
for later use and traded among neighbours.

This has raised the spectre of network
companies offering services directly to end
users as they build smart digital technology
into the grid, potentially putting them in
competition with their traditional partners,
the retailers.

AGL Energy chief executive Andy Vesey,
who announced the company would with-
draw from coal-fired power by 2050 after
being appointed last year, told the confer-
ence ‘‘who competes where’’ is ‘‘the wrong
argument’’.

‘‘The right argument is, how can we do
things together to benefit the ultimate con-
sumer?’’ Mr Vesey said.

The line between the historic compon-
ents of transmission, distribution and retail
had become blurred and the ‘‘fundamental
business model’’ of the electricity industry
was slowly dying.


